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INTRODUCTION

The “Report on Franchising in Italy” is monitoring and registering the growth data on Franchising in the Country. All information given in the report are based on firm final data on franchising, surveyed and recorded during 2006. The data processing has taken place according to the appraisals presented in the month of October 2006 at “Franchising & Trade” in Milan, completed with the integration of data arriving from different qualified sources: the Quadrante Data Bank, the data sheets of the franchisees recorded on the Franchising-On-Line Yearbook which is periodically updated by the Franchisors themselves (www.annuariodelfranchising.it) and the Assofranchising Data (www.assofranchising.it), given by the Italian Franchising Association.

All the above grants the official and up-to-date feature of this report.

All the news, data processing and tables contained in this report are the property of Assofranchising and of Quadrante s.r.l. and may not be used or disclosed without clearly mentioning the “Rapporto sul Franchising in Italia” as the source of the information.

Even for this report, as in the past, we have included only the franchisors who operate a network of three or more franchisees, in order to select and add to the data processing only the really active and dimensionally meaningful operators.

The report features the first and sole official and useful instrument for the industry  as well as for the valorization of franchising in our Country.

PRELIMINARY METHODOLOGICAL REMARKS

“Report on Franchising in Italy 2006 – Final Data” features some changes concerning the classification used for the data analysis and processing: such modifications have been tested and advanced in the 2006 projections presented at “Franchising & Trade”  Milan.

The first modification concerns the denomination and new definition of two sectors of franchising:

“Food and Supermarkets” and “ Megastores GDO”. Due to semplification reasons, a decision has been taken to rename the Mass Distribution GDO, as per its two different composing sectors: “GDO FOOD” - operating on middle and large surfaces and dealing with food – and “GDO NON FOOD” which also is operating on large surfaces but is not dealing with food. By such division it is possibile to better analyze two sectors that have the GDO’s typical great dimension and the organizational and distribution dynamics in common but, as a matter of fact, are different by type of business and catered market.

An other modification has occurred in the study of the people employed in the networks: until the 2005 survey only the employees have been considered, with exclusion of the owners of the activities; since the 2006 projections, in order to better respect the actual employing capacity expressed by franchising, it has been decided to consider also the owners of the activities, i.e. the franchisees, who, as a matter of fact, are operating the outlet. Therefore we will no longer speek of employees as the staff of the networks but, rather, of “people employed” in the franchised activity. 

This will explain the proportionally exponential growth of such data, in comparison with all other parameters.

TABLE 1 – INDEX of the SECTORS of ITALIAN FRANCHISING (2006)
	SECTOR NR
	DESCRIPTION of SECTORS

	1
	RETAIL: CLOTHING for CHILDREN

	2
	RETAIL: CLOTHING for MEN & WOMEN

	3
	REAL ESTATE  - CREDIT SERVICES

	4
	TOURISM & TRAVEL AGENCIES 

	5
	HOTELS

	6
	GDO FOOD 

	7
	OFFICE SUPPLIES – STATIONERY

	8
	CHILDREN EDUCATION

	9
	AUTOMOTIVE: PRODUCTS & SERVICES 

	10
	SHOES – LEATHER ACCESSORIES 

	11
	BEAUTY & FITNESS CENTRES

	12
	COSMETICS &  PERFUMES

	13
	RETAIL: HEALTH & DIET PRODUCTS

	14
	EDUCATION - TRAINING  - CONSULTING

	15
	ICE CREAM - YOGURTH - KIOSKS

	16
	JEWELLERY

	17
	GDO – NON FOOD

	18
	ELECTRONICS - VIDEO - PHOTO

	19
	INTERNET &  TELECOMMUNICATIONS

	20
	RETAIL: LINGERIE 

	21
	LAUNDRIES & DRY CLEANING 

	22
	BOOKSHOPS

	23
	FURNITURE & HOUSEHOLD GOODS

	24
	OPTICAL  PRODUCTS &  ACCESSORIES

	25
	HAIRSTYLING  PRODUCTS & SERVICES

	26
	MISCELLANEOUS PRODUCTS & SERVICES

	27
	RETAIL: MISCELLANEOUS PRODUCTS 

	28
	FOOD: RESTAURANTS & PUBS

	29
	FOOD: FAST FOOD - PIZZERIAS - CAFETERIAS

	30
	MAIL SERVICES – PRINTING  - COMMUNICATION


Table 1 shows the detail of the sectors that represent the franchising networks operating in Italy. The sectors are 30 and nest the operative franchises in the various commercial and retail activities.

As anticipated in the methodological premise, the Mass Distribution is now subdivided in: 

· GDO FOOD (sector nr 6) that includes the large food retailers as well as the medium and small supermarket  and 

· GDO NON FOOD (sector nr 17) i.e. the other part of the organized Mass Distribution, that operates on large surfaces but handles non-food items.

FRANCHISING in ITALY: MAIN INDICATORS

Table 2. shows the main indicators that picture a panoramic view on the present status of franchising in Italy, both in its dimension (turnover, outlets, brands, ecc) and its evolution, as compared to the preceeding survey (percentual variatin as compared with 2005).

TABLE 2 – MAIN INDICATORS on ITALIAN FRANCHISING – 2006 FINALDATA 

	INDICATORS
	MEASURING UNIT
	2005
	2006
	DIFFERENCE 2006/2005



	
	NUMBER
	% VARIATION 

	TURNOVER OF THE NETWORKS
	BILLIONS OF EURO
	18,178
	20,082
	1,904
	10,47

	 OPERATIVE BRANDS
	NUMBER
	735
	778
	43
	5,85

	DIRECT OUTLETS
	NUMBER
	8.556
	8.686
	130 
	 1,52

	FRANCHISING OUTLETS
	NUMBER
	46.337
	49.340
	3.003
	6,48

	OUTLETS ABROSD 
	NUMBER
	4.740
	4.850
	 110
	2,32

	PEOPLE EMPLOYED IN THE NETWORKS
	NUMBER
	120.340
	176.731
	56.391
	(*)


(*) = see the  “Methodological Premise” (page 2)

According to statistic surveys carried out by Assofranchising and Quadrante Srl, during 2006 the turnover related to franchising activity in Italy reached the level of 20 Billions of Euro. The growth of the turnover generated by the networks proves the most significant datum and whitness of it is the high percentual variation recorded as compared to 2005, featuring 10,47%. The operative brands reach 778 units, against 735 recorded during the preceeding year (+5,85%). Also the franchising outlets show a continuous growth, reaching, in 2006, the number of 49.340 units with an increase of 6,48% (+ 3003 units).

The final firm data of 2006 confirm the positive growth trend of franchising in Italy and the keeping of the percentual increase standards recorded in the previous years. 

The most significant datum concerns the number of people employed in the networks, which has grown by 56.391 units. As already explained before, and advanced during the 2006 projections, the exponential growth is due to the inclusion of the owners of the franchises, i.e. the franchisees, in the calculation of the employed people parameters. Precedently they were not included in the calculations. But if we want to talk about the employment created by the franchising business, then it is correct to speak of “employed people” and include also the entrepreneurs who launched and manage the enterprise.

TURNOVER GENERATED by the  FRANCHISING NETWORK
In 2006 the turnover of franchising in Italy reached aproximately 20 Bn Euro, with an increase of approx. 2 Bn Euro (in 2005 the turnover was around 18 Bn Euro) and with a variation of 10,47%. Between 2005 and 2006 a sharp increase takes place as concerns the total turnover of the networks, which is much superior to the one recorded in the preceeding survey, when it featured 7,5% (variation of 2005 over 2004).

Table 3. shows the break down of the total turnover by different Italian franchising sectors, classified, in this case, according to their percentual weight on the total value

TABLE 3 –TURNOVER of the NETWORKS

	SECTOR NR
	SECTOR
	TURNOVER
	% WEIGHT

	17
	GDO – NON FOOD
	3.412.650.000
	16,99

	6
	GDO FOOD 
	2.944.410.000
	14,66

	4
	TOURISM & TRAVEL AGENCIES
	1.820.980.000
	9,07

	2
	RETAIL: CLOTHING for MEN & WOMEN
	1.650.780.000
	8,22

	3
	REAL ESTATE  - CREDIT SERVICES
	1.580.382.000
	7,87

	20
	RETAIL: LINGERIE
	927.470.000
	4,62

	26 
	MISCELLANEOUS PRODUCTS & SERVICES
	697.440.000
	3,47

	18
	ELECTRONICS - VIDEO - PHOTO
	685.385.000
	3,41

	23
	FURNITURE & HOUSEHOLD GOODS
	672.080.000
	3,35

	29
	FOOD: FAST FOOD - PIZZERIAS - CAFETERIAS
	640.990.000
	3,19

	9
	AUTOMOTIVE: PRODUCTS & SERVICES
	527.390.000
	2,63

	7
	OFFICE SUPPLIES – STATIONERY
	525.290.000
	2,62

	27
	RETAIL: MISCELLANEOUS PRODUCTS
	478.800.000
	2,38

	19
	INTERNET &  TELECOMMUNICATIONS
	433.140.000
	2,16

	1
	RETAIL: CLOTHING for CHILDREN
	425.460.000
	2,12

	10
	SHOES – LEATHER ACCESSORIES
	418.260.000
	2,08

	11
	BEAUTY & FITNESS CENTRES
	417.420.000
	2,08

	16
	JEWELLERY
	377.610.000
	1,88

	22
	BOOKSHOPS
	301.800.000
	1,50

	25
	HAIRSTYLING  PRODUCTS & SERVICES
	220.640.000
	1,10

	30
	MAIL SERVICES – PRINTING  - COMMUNICATION
	195.200.000
	0,97

	24
	OPTICAL  PRODUCTS &  ACCESSORIES
	190.610.000
	0,95

	14
	EDUCATION - TRAINING  - CONSULTING
	144.125.000
	0,72

	12
	COSMETICS &  PERFUMES
	103.165.000
	0,51

	28
	FOOD: RESTAURANTS & PUBS
	81.720.000
	0,41

	21
	LAUNDRIES & DRY CLEANING
	58.700.000
	0,29

	8
	CHILDREN EDUCATION
	51.220.000
	0,26

	5
	HOTELS
	41.950.000
	0,21

	15
	ICE CREAM - YOGURTH - KIOSKS
	29.850.000
	0,15

	13
	RETAIL: HEALTH & DIET PRODUCTS
	27.000.000
	0,13

	 TOTAL
	20.081.917.000
	100,00


BRANDS ACTIVE IN THE MARKET

The operative brands, in 2006, reach 778 units, against 735 recorded during the preceeding year. The franchisors who operate in our Country are consequently 43 more as compared to 2005 and the relevant increase in value features 5.85%. This figure shows a growth rate of the brands that is more consistent as the one of the previuos year: as a matter of fact, during 2005 the growth rate, recorded over the 2004 figure, was 3,8%.

Table 4. shows the number of brands operating in each of the 30 surveyed sectors, with the relevant percentual weight that refers to each sector, according to the number of  included brands.

TABLE 4 - INSEGNE ITALIANE ED ESTERE OPERATIVE IN ITALIA
	SECTOR NR
	SECTORS
	NR of BRANDS
	% WEIGHT

	2
	RETAIL: CLOTHING for MEN & WOMEN
	90
	11,57

	26 
	MISCELLANEOUS PRODUCTS & SERVICES
	75
	9,64

	3
	REAL ESTATE  - CREDIT SERVICES
	64
	8,23

	27
	RETAIL: MISCELLANEOUS PRODUCTS
	46
	5,91

	11
	BEAUTY & FITNESS CENTRES
	38
	4,88

	29
	FOOD: FAST FOOD - PIZZERIAS - CAFETERIAS
	34
	4,37

	14
	EDUCATION - TRAINING  - CONSULTING
	33
	4,24

	23
	FURNITURE & HOUSEHOLD GOODS
	32
	4,11

	4
	TOURISM & TRAVEL AGENCIES
	31
	3,98

	1
	RETAIL: CLOTHING for CHILDREN
	29
	3,73

	16
	JEWELLERY
	28
	3,60

	18
	ELECTRONICS - VIDEO - PHOTO
	28
	3,60

	6
	GDO FOOD 
	24
	3,08

	19
	INTERNET &  TELECOMMUNICATIONS
	24
	3,08

	10
	SHOES – LEATHER ACCESSORIES
	23
	2,96

	28
	FOOD: RESTAURANTS & PUBS
	22
	2,83

	9
	AUTOMOTIVE: PRODUCTS & SERVICES
	21
	2,70

	20
	RETAIL: LINGERIE
	18
	2,31

	7
	OFFICE SUPPLIES – STATIONERY
	16
	2,06

	12
	COSMETICS &  PERFUMES
	14
	1,80

	8
	CHILDREN EDUCATION
	13
	1,67

	15
	ICE CREAM - YOGURTH - KIOSKS
	12
	1,54

	17
	GDO – NON FOOD
	12
	1,54

	25
	HAIRSTYLING  PRODUCTS & SERVICES
	11
	1,41

	30
	MAIL SERVICES – PRINTING  - COMMUNICATION
	10
	1,29

	21
	LAUNDRIES & DRY CLEANING
	8
	1,03

	13
	RETAIL: HEALTH & DIET PRODUCTS
	6
	0,77

	24
	OPTICAL  PRODUCTS &  ACCESSORIES
	6
	0,77

	5
	HOTELS
	5
	0,64

	22
	BOOKSHOPS
	5
	0,64

	TOTAL
	778
	100,00


THE FRANCHISEES

The number of franchisees that are part of a franchising network, during 2006 have grown by 6,48%. No less than 3003 autonomous entrepreneurs have started their activity in franchising during this year. The growth rate of this parameter proves higher as compared to the one recorded in 2005 (plus 3,8% over 2004) and this concerns also the 2006 forecast. This means that the number of franchising outlets keeps growing at higher and quicker rates as compared to the growth rates of new independent retail entreprises.

As today, the franchisees operating in franchising networks are 49.340.
TABLE 5 – FRANCHISED OUTLETS and RELEVANT MARKET SHARE (PERCENTAGE)

	SETTOR NR
	SECTORS
	PV AFFILIATI
	% WEIGHT

	3
	REAL ESTATE  - CREDIT SERVICES
	9.238
	18,72

	2
	RETAIL: CLOTHING for MEN & WOMEN
	4.725
	9,58

	26 
	MISCELLANEOUS PRODUCTS & SERVICES
	3.796
	7,69

	17
	GDO – NON FOOD
	3.203
	6,49

	20
	RETAIL: LINGERIE
	2.321
	4,70

	4
	TOURISM & TRAVEL AGENCIES
	2.273
	4,61

	6
	GDO FOOD 
	2.195
	4,45

	27
	RETAIL: MISCELLANEOUS PRODUCTS
	1.952
	3,96

	11
	BEAUTY & FITNESS CENTRES
	1.891
	3,83

	7
	OFFICE SUPPLIES – STATIONERY
	1.849
	3,75

	18
	ELECTRONICS - VIDEO - PHOTO
	1.764
	3,58

	19
	INTERNET &  TELECOMMUNICATIONS
	1.480
	3,00

	9
	AUTOMOTIVE: PRODUCTS & SERVICES
	1.415
	2,87

	1
	RETAIL: CLOTHING for CHILDREN
	1.336
	2,71

	23
	FURNITURE & HOUSEHOLD GOODS
	1.187
	2,41

	16
	JEWELLERY
	1.136
	2,30

	25
	HAIRSTYLING  PRODUCTS & SERVICES
	1.076
	2,18

	10
	SHOES – LEATHER ACCESSORIES
	1.049
	2,13

	24
	OPTICAL  PRODUCTS &  ACCESSORIES
	929
	1,88

	14
	EDUCATION - TRAINING  - CONSULTING
	856
	1,75

	29
	FOOD: FAST FOOD - PIZZERIAS - CAFETERIAS
	863
	1,73

	30
	MAIL SERVICES – PRINTING  - COMMUNICATION
	838
	1,70

	12
	COSMETICS &  PERFUMES
	364
	0,74

	21
	LAUNDRIES & DRY CLEANING
	358
	0,73

	8
	CHILDREN EDUCATION
	291
	0,59

	22
	BOOKSHOPS
	231
	0,49

	28
	FOOD: RESTAURANTS & PUBS
	244
	0,47

	5
	HOTELS
	175
	0,40

	15
	ICE CREAM - YOGURTH - KIOSKS
	196
	0,35

	13
	RETAIL: HEALTH & DIET PRODUCTS
	109
	0,22

	  TOTAL
	49.340
	100,00


Hereafter we propose a survey of the classified sectors by concentration of their outlets (Table 6. - Ranking of the franchising outlets) and then the same sectors, classified by average number of outlets for each franchisor (Table 7. - Average number of franchised outlets by brand).

TABLE 6 – RANKING of SECTORS by FRANCHISED OUTLETS 

	SECTOR NR
	SECTORS
	FRANCHISOR
	FRANCHISED OUTLETS

	3
	REAL ESTATE  - CREDIT SERVICES
	64
	9.238

	2
	RETAIL: CLOTHING for MEN & WOMEN
	90
	4.725

	26 
	MISCELLANEOUS PRODUCTS & SERVICES
	75
	3.796

	17
	GDO – NON FOOD
	12
	3.203

	20
	I RETAIL: LINGERIE
	18
	2.321

	4
	TOURISM & TRAVEL AGENCIES
	31
	2.273

	6
	GDO FOOD 
	24
	2.195

	27
	RETAIL: MISCELLANEOUS PRODUCTS
	46
	1.952

	11
	BEAUTY & FITNESS CENTRES
	38
	1.891

	7
	OFFICE SUPPLIES – STATIONERY
	16
	1.849

	18
	ELECTRONICS - VIDEO - PHOTO
	28
	1.764

	19
	INTERNET &  TELECOMMUNICATIONS
	24
	1.480

	9
	AUTOMOTIVE: PRODUCTS & SERVICES
	21
	1.415

	1
	RETAIL: CLOTHING for CHILDREN
	29
	1.336

	23
	FURNITURE & HOUSEHOLD GOODS
	32
	1.187

	16
	JEWELLERY
	28
	1.136

	25
	HAIRSTYLING  PRODUCTS & SERVICES
	11
	1.076

	10
	SHOES – LEATHER ACCESSORIES
	23
	1.049

	24
	OPTICAL  PRODUCTS &  ACCESSORIES
	6
	929

	29
	FOOD: FAST FOOD - PIZZERIAS - CAFETERIAS
	34
	863

	14
	EDUCATION - TRAINING  - CONSULTING
	33
	856

	30
	MAIL SERVICES – PRINTING  - COMMUNICATION
	10
	838

	12
	COSMETICS &  PERFUMES
	14
	364

	21
	LAUNDRIES & DRY CLEANING
	8
	358

	8
	CHILDREN EDUCATION
	13
	291

	28
	FOOD: RESTAURANTS & PUBS
	22
	244

	22
	BOOKSHOPS
	5
	231

	15
	ICE CREAM - YOGURTH - KIOSKS
	12
	196

	5
	HOTELS
	5
	175

	13
	RETAIL: HEALTH & DIET PRODUCTS
	6
	109

	 TOTAL
	778
	49.340


Table 6. shows the ranking of the sectors by number of franchised outlets. Moreover, it enables the evaluation of the number of franchisors in each sector. This allows also the evaluation of the effective concentration of outlets for each network, i.e. the dimension of the same.

TABLE 7 – AVERAGE NUMBER of FRANCHISING OUTLETS per BRAND

	SECTOR NR
	SECTORS
	BRANDS
	FRANCHISED OUTLETS
	Average NR of OUTLETS in FRANCHISING

	17
	GDO – NON FOOD
	12
	3.203
	267

	24
	OPTICAL  PRODUCTS &  ACCESSORIES
	6
	929
	155

	3
	REAL ESTATE  - CREDIT SERVICES
	64
	9.238
	144

	20
	RETAIL: LINGERIE
	18
	2.321
	129

	7
	OFFICE SUPPLIES – STATIONERY
	16
	1.849
	115

	25
	HAIRSTYLING  PRODUCTS & SERVICES
	11
	1.076
	98

	6
	GDO FOOD 
	24
	2.195
	91

	30
	MAIL SERVICES – PRINTING  - COMMUNICATION
	10
	838
	84

	4
	TOURISM & TRAVEL AGENCIES
	31
	2.273
	73

	9
	AUTOMOTIVE: PRODUCTS & SERVICES
	21
	1.415
	67

	18
	ELECTRONICS - VIDEO - PHOTO
	28
	1.764
	63

	19
	INTERNET &  TELECOMMUNICATIONS
	24
	1.480
	62

	2
	RETAIL: CLOTHING for MEN & WOMEN
	90
	4.725
	52

	26 
	MISCELLANEOUS PRODUCTS & SERVICES
	75
	3.796
	51

	11
	BEAUTY & FITNESS CENTRES
	38
	1.891
	50

	1
	RETAIL: CLOTHING for CHILDREN
	29
	1.336
	46

	10
	SHOES – LEATHER ACCESSORIES
	23
	1.049
	46

	22
	BOOKSHOPS
	5
	231
	46

	21
	LAUNDRIES & DRY CLEANING
	8
	358
	45

	27
	RETAIL: MISCELLANEOUS PRODUCTS
	46
	1.952
	42

	16
	JEWELLERY
	28
	1.136
	40

	23
	FURNITURE & HOUSEHOLD GOODS
	32
	1.187
	37

	5
	HOTELS
	5
	175
	35

	14
	EDUCATION - TRAINING  - CONSULTING
	33
	856
	26

	12
	COSMETICS &  PERFUMES
	14
	364
	26

	29
	FOOD: FAST FOOD - PIZZERIAS - CAFETERIAS
	34
	863
	25

	8
	CHILDREN EDUCATION
	13
	291
	22

	13
	RETAIL: HEALTH & DIET PRODUCTS
	6
	109
	18

	15
	ICE CREAM – YOGURTH - KIOSKS
	12
	196
	16

	28
	FOOD: RESTAURANTS & PUBS
	22
	244
	11

	 TOTAL
	778
	49.340
	 63


The record by number of outlets by brand is held, even for this survey, by GDO NON FOOD that, with only 12 brands, features more than 3200 outlets and an average of 267 shops per brand.

Thereafter there are the OPTICIANS with an average of 155 franchisees for each of the 6 brands that form their sector, and the REAL ESTATE  with over 9000 outlets for 64 brands and an average of 144 franchisees for each network. 

Also for this survey the average of outlets in Italy proves to be of 63 units.

PEOPLE  EMPLOYED in the NETWORKS

In 2006 franchising activities are employing 176.731 people. As previously explained, by employed people we understand the persons who are actually employed in the network, owners of the activities (franchisees) included.

The sector creating more employment  is the one referring to REAL ESTATE activities.

Table 8. shows, in detail, the number of people employed in the different sectors and their subsequent percentual weight over the total of employment in Italian franchising.

TABLE 8 – PEOPLE EMPLOYED in the NETWORKS

	SETTOR

NR
	SECTORS
	EMPLOYED PEOPLE
	% WEIGHT

	3
	REAL ESTATE  - CREDIT SERVICES
	36.453
	20,63

	2
	RETAIL: CLOTHING for MEN & WOMEN
	15.238
	8,62

	6
	GDO FOOD 
	14.785
	8,37

	17
	GDO – NON FOOD
	12.306
	6,96

	29
	FOOD: FAST FOOD - PIZZERIAS - CAFETERIAS
	11.705
	6,62

	26 
	MISCELLANEOUS PRODUCTS & SERVICES
	10.243
	5,80

	20
	RETAIL: LINGERIE
	6.798
	3,85

	4
	TOURISM & TRAVEL AGENCIES
	6.350
	3,59

	25
	HAIRSTYLING  PRODUCTS & SERVICES
	5.863
	3,32

	11
	BEAUTY & FITNESS CENTRES
	5.539
	3,13

	27
	RETAIL: MISCELLANEOUS PRODUCTS
	5.307
	3,00

	7
	OFFICE SUPPLIES – STATIONERY
	5.213
	2,95

	18
	ELECTRONICS - VIDEO - PHOTO
	5.122
	2,90

	9
	AUTOMOTIVE: PRODUCTS & SERVICES
	4.586
	2,59

	19
	INTERNET &  TELECOMMUNICATIONS
	4.540
	2,57

	1
	RETAIL: CLOTHING for CHILDREN
	3.837
	2,17

	23
	FURNITURE & HOUSEHOLD GOODS
	3.416
	1,93

	10
	SHOES – LEATHER ACCESSORIES
	3.149
	1,78

	14
	EDUCATION - TRAINING  - CONSULTING
	2.697
	1,53

	16
	JEWELLERY
	2.433
	1,38

	30
	MAIL SERVICES – PRINTING  - COMMUNICATION
	2.347
	1,33

	24
	OPTICAL  PRODUCTS &  ACCESSORIES
	2.058
	1,16

	28
	FOOD: RESTAURANTS & PUBS
	1.229
	0,70

	12
	COSMETICS &  PERFUMES
	1.045
	0,59

	5
	HOTELS
	1.020
	0,58

	21
	LAUNDRIES & DRY CLEANING
	976
	0,55

	8
	CHILDREN EDUCATION
	974
	0,55

	22
	BOOKSHOPS
	705
	0,40

	15
	ICE CREAM - YOGURTH - KIOSKS
	482
	0,27

	13
	RETAIL: HEALTH & DIET PRODUCTS
	315
	0,18

	 TOTAL
	176.731
	100,0


GEOGRAPHICAL DISTRIBUTION of FRANCHISORS

Hereafter a survey is shown on the geographical distribution of the franchisors. 

Table 9. shows the numerical distribution of the brands by Region, in order to outline their location on the Italian territory.

TABLE 9 – RANKING of ITALIAN REGIONS by NUMBER of  FRANCHISORS

	REGION
	FRANCHISOR

	Lombardia
	249

	Veneto
	88

	Lazio
	75

	Emilia – Romagna
	66

	Piemonte
	64

	Toscana
	40

	Campania
	31

	Puglia
	27

	Sicilia
	27

	Liguria
	19

	Abruzzo
	17

	Marche
	15

	Friuli Venezia Giulia
	14

	Umbria
	12

	Calabria
	8

	Trentino Alto Adige
	7

	Sardegna
	6

	Valle d’Aosta
	1

	Molise
	1

	Basilicata
	1

	TOTAL (*)
	768


(*) Total does not include 10 BRANDS active in Italy but with  operation office abroad.

The table also shows the ranking of the Regions according to the concentration of franchisors operating on their territory. From this analysis, Lombardia proves to be the Italian Region with most brands: 249.

TABLE 10 – RANKING of FRANCHISORS by NIELSEN AREAS

	REGION
	FRANCHISOR
	NR of FRANCHISORS by NIELSEN AREAS

	Piemonte
	64
	333 (43,4%)
	North – West

	Valle d’Aosta
	1
	
	

	Liguria
	19
	
	

	Lombardia
	249
	
	

	Veneto
	88
	175 (22,8%)
	North – East

	Trentino Alto Adige
	7
	
	

	Friuli Venezia Giulia
	14
	
	

	Emilia – Romagna
	66
	
	

	Toscana
	40
	142 (18,5%)
	Centre

	Umbria
	12
	
	

	Marche
	15
	
	

	Lazio
	75
	
	

	Abruzzo
	17
	118 (15,3%)
	South & Islands

	Molise
	1
	
	

	Campania
	31
	
	

	Basilicata
	1
	
	

	Calabria
	8
	
	

	Puglia
	27
	
	

	Sicilia
	27
	
	

	Sardegna
	6
	
	

	TOTAL (*)
	768
	768 (100%)
	 


(*)Total does not include 10 BRANDS active in Italy but with  operation office  abroad
Table 10. shows the break-down of franchisors by Region and by Nielsen Area.

Considering the ranking by Nielsen Areas enables to note, as for the preceeding year, a remarkable difference between the first area, North-West, and the remaining areas: it represents in Piemonte, Valled’Aosta, Liguria, Lombardia, 333 brands out of it 768, i.e. 43,4% of the total number of franchisors.

As compared with the 2005 situation, the Centre and the South & Islands have consistently increased their percentual weight in terms of brand concentration and start-up.

Figure 1 – Number of Brands by Nielsen Area
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ITALIAN NETWORKS ABROAD

In this section we introduce the survey on the level of internationalization of Italian franchising, giving the number of operative outlets of Italian franchisors abroad.

TABLE 11 – NUMBER of  ITALIAN OUTLETS  ABROAD

	SECTOR

NR
	SECTORS
	OUTLETS ABROAD

	2
	RETAIL: CLOTHING for MEN & WOMEN
	1.137

	3
	REAL ESTATE  - CREDIT SERVICES
	934

	29
	FOOD: FAST FOOD - PIZZERIAS - CAFETERIAS
	782

	20
	RETAIL: LINGERIE
	774

	10
	SHOES – LEATHER ACCESSORIES
	340

	26 
	MISCELLANEOUS PRODUCTS & SERVICES
	141

	11
	BEAUTY & FITNESS CENTRES
	131

	23
	FURNITURE & HOUSEHOLD GOODS
	103

	16
	JEWELLERY
	80

	1
	RETAIL: CLOTHING for CHILDREN
	78

	4
	TOURISM & TRAVEL AGENCIES
	76

	9
	AUTOMOTIVE: PRODUCTS & SERVICES
	65

	27
	RETAIL: MISCELLANEOUS PRODUCTS
	50

	15
	ICE CREAM – YOGURTH - KIOSKS
	35

	24
	OPTICAL  PRODUCTS &  ACCESSORIES
	23

	14
	EDUCATION - TRAINING  - CONSULTING
	17

	7
	OFFICE SUPPLIES – STATIONERY
	15

	28
	FOOD: RESTAURANTS & PUBS
	15

	18
	ELECTRONICS - VIDEO - PHOTO
	14

	12
	COSMETICS &  PERFUMES
	12

	19
	INTERNET &  TELECOMMUNICATIONS
	9

	6
	GDO FOOD 
	6

	21
	LAUNDRIES & DRY CLEANING
	5

	8
	CHILDREN EDUCATION
	4

	25
	HAIRSTYLING  PRODUCTS & SERVICES
	4

	5
	HOTELS
	0

	13
	RETAIL: HEALTH & DIET PRODUCTS
	0

	17
	GDO – NON FOOD
	0

	22
	BOOKSHOPS
	0

	30
	MAIL SERVICES – PRINTING  - COMMUNICATION
	0

	TOTAL
	4.850


Table 11. shows the numerical detail concerning Italian outlets located abroad, broken down by sector.

The Italian franchsors’ outlets operating abroad feature 4.850 units.

“Retail Clothing for Men & Women” and “Real Estate-Credit Services” are heading the ranking of the presences abroad of their undertaking formulas.

“Retail Clothing” features 1137 outlets abroad while the seond ranking sector, “Real Estate” features 934 agencies.

GROWTH of  the NUMBER of BRANDS IN ITALY

In the following analysis, the historical series is given, concerning the growth in the years of  the number of franchisors and franchisees. It’s very important, indeed, to check constantly such parameters and compare them with those of the past, in order to be able to estimate the trend.

TABLE 12 – HISTORICAL SERIES of FRANCHISORS and FRANCHISEES

(1978 – 2006)

	YEAR
	NR of FRANCHISORS
	NR of FRANCHISEES

	1978 
	15 
	N.A.

	1985 
	62 
	3.338

	1987 
	154 
	9.400

	1989 
	210 
	10.091

	1990 
	230 
	11.040

	1991 
	250 
	12.000

	1992 
	336 
	15.000

	1993 
	361 
	17.500

	1994 
	370 
	18.650

	1995 
	436 
	19.440

	1996 
	465 
	20.706

	1997 
	486 
	23.173

	1998 
	502 
	26.274

	1999 
	536 
	28.127

	2000 
	562 
	31.439

	2001 
	606 
	36.547

	2002 
	628 
	39.315

	2003 
	665 
	41.901

	2004 
	708 
	44.426

	2005 
	735 
	46.337

	2006 
	778 
	49.340

	N.A. = NOT AVAILABLE
	


Table 12. shows the first temporal sequence, relevant to the number of brands and franchisees recorded in the years.

TABLE 13 – HSTORICAL SERIES of

AVERAGE NUMBER of FRANCHISEES per FRANCHISORS (1978 – 2006)

	YEAR
	NUMBER of  FRANCHISORS
	NUMBER of  FRANCHISEES
	AVERAGE NUMBER of  FRANCHISEES per FRANCHISORS

	1978 
	15 
	N.D.
	 N.D. 

	1985 
	62 
	3.338
	54 

	1987 
	154 
	9.400
	61 

	1989 
	210 
	10.091
	48 

	1990 
	230 
	11.040
	48 

	1991 
	250 
	12.000
	48 

	1992 
	336 
	15.000
	45 

	1993 
	361 
	17.500
	48 

	1994 
	370 
	18.650
	50 

	1995 
	436 
	19.440
	45 

	1996 
	465 
	20.706
	45 

	1997 
	486 
	23.173
	48 

	1998 
	502 
	26.274
	52 

	1999 
	536 
	28.127
	52 

	2000 
	562 
	31.439
	56 

	2001 
	606 
	36.547
	60 

	2002 
	628 
	39.315
	63 

	2003 
	665 
	41.901
	63 

	2004 
	708 
	44.426
	63 

	2005 
	735 
	46.337
	63 

	2006 
	778 
	49.340
	63 

	N.A. = NOT AVAILABLE
	
	


From 2002 through 2006 the average number  of franchisees per franchisor is steady at 63.
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